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From: Keith [mailto:keithnorris@xtra.co.nz]  
Sent: Monday, 11 April 2016 3:06 p.m. 
To: Advertising Standards Authority <asa@asa.co.nz> 
Cc: 'Gill Stewart' <gill@marketing.org.nz> 
Subject: Childrens code 
 
Dear ASA, 
 
You have asked for suggested amendments to the Code for advertising to Children 2010. 

The growth of the use of Social Media as a commercial communication medium was made obvious to 
me recently. I was chairing a panel debate at a recent Marketing Association conference and asked the 
audience if they used social media in their marketing messaging. Over 90% raised their hands. This is 
entirely consistent with international research (e.g. 7. 93% of marketers use social media for business 
Only 7% of marketers say they don’t use social media for their business.) * 

I recommend an additional clause 2(b) to emphasise to marketers that they have a responsibility to 
make clear when advertising or delivering a commercial message to children via social media. Suggested 
wording is as follows: 

CODE FOR ADVERTISING TO CHILDREN 2010 
Principle 2 - Advertisements should not by implication, omission, ambiguity or exaggerated claim 
mislead or deceive or be likely to mislead or deceive children, abuse their trust or exploit their lack of 
knowledge or without reason play on fear 
 
2(a) Advertisements should be clearly recognisable as such by children and separated from editorial, 
programmes or other non-advertising content. 
 
Recommendation for inclusion in the code:    
 
2(b) Advertising and commercial messages posted on social media (e.g. Facebook, Twitter, Instagram, 
Foursquare, YouTube and Vimeo) should be clearly identified as advertisements. 

Please feel free to contact me if clarification is needed. I stress that this is a personal submission at this 
stage. 

 
Keith Norris FCIM 
Independent Consultant to the Marketing Association 
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